ﬂuiammséﬂizﬁwé’nqnsszé’uﬂ%:y:y']Lan

ANZANEINMITANTT INtNLEAMIALING)

nangmsldraauiingn d121321n159An13

M aaini L mpauny
M wéngmsuns L1 wangmsununmi
LI wangmsluad WA oo, M nangmsusulge w.e. 2560

o o~ 0w DN

10.

JRuFERNIIANTEARING guumn, Ph.D. (Marketing), University Utara Malaysia, Malaysia, 2558
A8 AFNTIANTEANY  [RSTUNS, Us.a. (U3M135307), NPANEAUIINATUNY, 2548
tEMaRINIMING msznayne, Us.a. (N139an13), un3nanduauaaiuasuns, 2555
daManI1asEasAng suaun, 1Us.0. (NM3MANA), NANINBNSEETIHFNERS, 2550

! dan v L4

AEAENIIANIEATan®l UlgAR, Ph.D. (Accounting), Griffith University, Australia, 2551

ee eXe 2¢ 2

Heaemans1ansdgin  A31na, Ph.D. (Management and Accounting), Lincoln University, New
Zealand, 2555

Heaemans1ansdiseywas IndAH3ud, Ph.D. (Public Management and Organizational Behavior),
State University of New York at Albany, U.S.A., 2557*

éﬁ'sﬂﬂ’]ﬂm%ﬂiﬁﬂuWi AATA, Ph.D. (Public Administration and Management), University of
North Texas, U.S.A., 2556

a1ase N qw%ﬁuﬁ:, Ph.D. (Accounting and Finance), University of Newcastle, Australia, 2555
nnsddasng Sulads, m.a. (MIFTenghnssumansissyns), an1inendurEuasunsilsmilssanu

1RM9, 2543*



